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Cruise Line Members





The Global Cruise Industry

In ten years:

 Capacity in 
Northern Europe 
grew 209%

 Mediterranean
increased 161%

 New markets in 
the ‘Rest of the 
World’ expanded 
296%

Caribbean: 48.1 m

Alaska: 6.3 m

Hawaii/Mexico West: 5.0 m

Canada/Atlantic Coast: 3.7 m

Mediterranean: 35.7 million

Northern Europe: 13.9 million

Australia/South Pacific: 6.6 m

Far East/China: 4.4 m

Southeast Asia: 2.5 m
South America: 5.2 m

Indian Ocean: 2.8 m

Rest of World: 300,000

North America:
47% of Bed Days

Europe:
37% of Bed Days

Asia/Pacific:
10% of Bed Days

Rest of 

World:
6% of Bed Days

Global Distribution of Passenger Bed Days, 2013
(% of bed days/millions of bed days)

Source: The Global Economic Contributions of Cruise Tourism, 2013 by Business Research & Economic Advisors
And G. P. Wild (International) Limited, CLIA, IRN and other sources



A growing number of cruise travelers
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Global Cruise Passengers, 2013
(millions)

 21.31 million 
global cruise 
passengers in 
2013

 77% growth rate 
in last 10 years

Source: The Global Economic Contributions of Cruise Tourism, 2013 by Business Research & Economic Advisors
And G. P. Wild (International) Limited, CLIA, IRN and other sources



Cruise travelers across the globe

Over the last 
decade:

 Demand in 
Europe 
increased the 
greatest, 136%

 Markets outside 
Europe/North 
America grew 
186%

 While land-based 
tourism grew 
57%
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Top 10 Global Cruise Passenger Source Markets, 2013 (millions 
of passengers)

Source: The Global Economic Contributions of Cruise Tourism, 2013 by Business Research & Economic Advisors
And G. P. Wild (International) Limited, CLIA, IRN, World Tourism Organization (UNWTO), UNWTO Tourism Highlights, 2014 Edition.



The Future is Bright

7

Asian market’s 
penetration rate is 

only .01%

Growth to 1%
penetration rate 

equates to 40 million 
passengers

4 times larger than 
US market

Penetration rate 
in the United 

States is about 3%

Translates to 10 
million 

passengers

“Mature Market”

Market Opportunity



• 360 meters in length (1,181 ft)

• breadth of 47 meters (154 ft)

• tonnage of 225,300 tons, and 

• max crew-passenger capacity of almost 
8,500 (2,170+6,300)

Growing Cruise Ships
Royal Caribbean’s Oasis of the Seas



CAPACITY



SAFETY



SUSTAINABILITY







Key Alaska/BC
Cruise Market Considerations

- Maturity, capacity, sustainability

- Regulatory / Environmental 

- Tax issues

- ECA - fuel costs, technology investments

- Wastewater treatment systems

- Wildlife interaction - whales, seals etc.





The Victoria Cruise File



Keep Moving Forward

- Engagement

- Public communications alignment

- Operational / environmental – continuous 
improvement


